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Center for Better Health

Q3 Report

In Q3 of 2022, the C4BH served 368 clients 

over 431 in-person visits. Of these clients, 90

were repeat clients. This is similar to Q2, 

where the Center served 285 clients. In 

addition to clients who came into the Center, 

there were 204 mental health teletherapy 

appointments.

Majority of Center clients identified as 

Black/African American (75%), female (59%), 

and were from the 49022 area (87%). The 

average age of clients during this time was 50 

years.

September snapshot

• 125 clients served

• 11 repeat clients

• 27 unique mental health teletherapy clients

• Most used service: cardiology 

appointments (n=55)

• As of September 30, 2022, the Center has 

served a total of 1,613 clients over 3,212

visits since opening.

Zip code of residenceGenderRace/Ethnicity

Health service use at the Center

In Q3 of 2022, 229 clients utilized physical health services 

(average of 3.5 clients/day), of which 65 were repeat 

clients. This is up from 219 clients in Q2. Overall, the 

addition of cardiology services is responsible for the 

regular increase in clients using health screening 

services at the Center. There were a total of 321 health 

screening visits at the Center.

Majority of physical health services patients identified as 

Black/African American (65%), female (60%), and were 

from the 49022 area (78%). The average age of patients 

during this time was 51 years.

In Q3, 118 (78%) patients who visited the Center for the 

first time were insured. 12 of them have private insurance, 

19 have Medicare, 33 have Medicaid, 7 have both 

Medicare and Medicaid (dual eligible). 
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The most used preventive screening was blood 

pressure testing/monitoring. In the second 

quarter, clients predominantly came into the 

Center for cardiology appointments with Dr. 

Willie Lawrence (n=199). 

Mental health service use

In Q2 there were 27 clients served over 204

mental health teletherapy appointments. This 

service will be temporarily suspended at the end 

of 2022 while it’s being reconstructed.

Health services breakdown
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Navigation use at the Center

In Q3 of 2022, 81 clients sought navigation 

services (an average of 1.2 clients per day), of 

which 17 were repeat clients. This is down slightly 

from 86 clients in Q2. Over the course of the 

quarter, navigation use increased each month. In 

Q3 of 2021, the Center served almost twice as 

many clients as this quarter, likely due to the 

recent introduction of the CERA program. The 

CERA program has transitioned out of the Center 

for the time being. There were a total of 111 

navigation visits at the Center in Q3.

The majority of navigation clients identified as 

Black/African American (88%), female (57%), and 

were from the 49022 zip code (94%). The average 

age of clients was 48.6 years.

C4BH Q3 Navigation Use
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Utilities Q2 service requests The most requested 

service in Q2 were utilities and housing 

assistance. This is followed by the category 

‘Other’, which included needs such has 

mental health (n=5), diapers (n=4), and 

home related assistance (n=3) such as a 

need for home repairs, home appliances, or 

home additions (a disability ramp).



The CBHW uses an SDoH screener to 

understand the social determinants of health 

impacting clients. These screeners will be 

answered every six months for each client. To 

date, 266 clients have answered at least one 

question on the screener. 59% of clients who 

have responded to the screener were 

navigation patients. 

3Social Determinant of Health Screener

Health

Clients responded that they averaged 3.3 days per 

week of strenuous physical activity and that they 

engaged in this exercise an average of 39 minutes 

per activity.

Almost half of clients who have completed a 

screener report that they never consume drinks with 

alcohol (48%), and 73% of clients report that they 

never binge drink drinks with alcohol, while less 

than 1% of clients report that they regularly binge 

alcoholic drinks.

While half of clients who responded to the screener 

expressed that they did not worry about food in the 

last 12 months, 41% of clients shared that they 

sometimes worried about food running out 

before they had the money to buy more. These 

same clients also expressed that in the last 12 

months, the food they purchased did not last and 

they did not have the money to buy more.

Almost half of clients who responded to the 

screener (46%) expressed feeling some degree of 

stress, anxiety, or inability to sleep due to having a 

troubled mind.

Finance

When asked how difficult it was to pay for basics 

(such as food, housing, heating and medical 

care), 53% of clients expressed some degree 

of hardship in the last 12 months. 

Housing

Despite utilities and housing assistance being a 

top concern for Center clients, when asked if they 

had difficulties paying for a rent or mortgage on 

time in the last 12 months, 53% of clients said 

they did not have a difficulty, while only 35% 

expressed hardship.

Of all clients who responded, 62% lived in one 

place over the last 12 months and 38% lived in 

two or more locations, with 11% of clients 

reporting that they lived in as many as 10 

different places.

Transportation

When asked if a lack of transportation inhibited 

travel in the last 12 months, 20% of clients 

expressed having difficulty getting to medical 

related locations as well as work-related 

locations.

Social cohesion

Clients were asked about the time they spend 

talking or being with friends and family, at religious 

activities, whether they belonged to any clubs or 

organizations, and their relationship status.

Church and community are incredibly important 

aspects of black communities. Knowing this, it 

was not surprising to see clients report speaking 

on the phone with friends and family members 

more than three times a week (28%), seeing 

friends and family members once a week (28%), 

and attending church once a week (42%). 

However, 83% of clients report not being a part of 

any clubs/organizations, and 67% report either not 

actively living with/being married to a partner at 

this time. An opportunity exists to increase 

connectedness amongst community members.



At the C4BH, we conduct a point-of-service evaluation of a client’s visit, regardless of what service they 

come in for. Each client is encouraged to respond to the survey on each visit, but a response is not 

mandatory. The survey assesses several domains including meeting clients’ needs, patient experience, 

housing, and access.

C4BH Checkout Survey

Meeting clients’ needs

Assessing if clients are connected to the right 

resources is layered in complexity. To assess this, 

clients are asked (1) if they are connected to a 

resource on their visit, and (2) if they were 

connected to the right resource during a follow up 

call. Data from the follow up calls will be 

presented in the end of year evaluation report.

When asked, 58% of clients said that they 

were connected to a resource. Center staff 

should assess why some individuals respond not 

being connected to resources (28%) and those to 

whom this question did not apply (14%).

Patient experience

Center clients are asked how likely they are to 

recommend the Center to their friends and family. 

82% of clients responded that they would 

“definitely” recommend the Center to their 

friends and family (top box score). A total of 97% 

of clients responded to this questions positively 

(either that they would “definitely” or “probably” 

recommend the Center to their friends and family. 

Reviewing this score weekly will help monitor the 

Center’s performance, and help ensure that 

improvements continue to be made in this area.

Housing

Center clients were asked a few questions 

regarding housing/rent:

1. Whether they are interested in home 

ownership/home ownership 

2. Whether they are interested in home 

improvement programs

3. Whether they want to learn more about my 

rights as a renter  

Overall, clients express not being interested in 

this information (78%).

Accessibility

Center clients rate the accessibility of the Center 

by responding a 5 questions, and these are.

1. Is the Center easy to get to?

2. Are the hours the Center is open convenient?

3. Was the intake process simple?

4. Was it easy for you to get inside the building?

5. Was it easy for you to use the facilities?

The responses to these questions are averaged 

out of a total score of 5. Overall, Center clients 

rated the Center’s accessibility on a score of 

4.9/5.
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