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______________________________________________________________________________ 
 
PURPOSE 
To provide accurate, timely, and effective information regarding patient information, services, programs, 
and activities of Lakeland Regional Health System (LRHS), or “Lakeland HealthCare,” as well as all 
Lakeland HealthCare Affiliates (all owned subsidiaries of Lakeland HealthCare). 
 
POLICY 
LRHS will maintain effective communication with the news media and will centralize, to the greatest 
extent possible, the responsibility of interacting with these agencies to assure coordinated, factual, and 
timely release of pertinent information. 
 
PROCEDURE 
General 
1. Lakeland Regional Health System’s marketing department will be responsible for providing 
information about all LRHS affiliates to the news media. The Marketing Director is responsible for 
coordinating the dissemination of information to the media. 
 
In addition to the Marketing Director, personnel in the following positions are authorized to communicate 
with the news media in situations as necessary: 
 
� LRHS public relations specialist (based in the marketing department) 
� LRHS lead marketing specialist – communications (based in the marketing department) 
� LRHS president/CEO 
� LRHS vice presidents 
� LRHS house supervisors 
 
Patient Condition Requests 
2.  Patient confidentiality is very important to LRHS; therefore, information regarding a patient’s 

condition [including death] will not be released to the media.  
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The LRHS response to a news media request for a routine patient condition will be: “I’m sorry; 
per our privacy policy/guidelines, we do not release patient conditions.” 

 
On the occasions that the news media requests a patient condition, LRHS may only legally 
acknowledge their presence at the facility. Patient names and location in the facility are the 
only items listed in our directories (unless a patient, their family, or legal guardian chooses to opt 
out or otherwise limit their directory information). Exceptions to this include patients who are 
being treated for psychiatric or drug and alcohol abuse issues or victims of violent crimes. Also, 
in the case of minors under age 18, no directory information will be given. LRHS will not provide 
information on the presence of a patient to reporters without the name of the patient.  Per HIPAA 
privacy standards, hospital departments that maintain directory information, even though separate 
from, or in a form different than, the hospital directory of admitted patients [e.g., the emergency 
department], may still disclose the presence of a patient consistent with the requirements of the 
Privacy Rule. 

 
For most standard situations, use the language below when speaking to the media about a patient: 

 For directory confirmation: “I can confirm that Mr. Smith is a patient at [name of facility].” 
 For directory non-confirmation: “We don’t have a patient by that name in our directory.” Or, 

“That person is not listed in our directory.” 
 

Example: An adult car accident victim is taken from the scene to the Emergency Department; he 
is currently undergoing treatment in the ED. A reporter calls for information and has the patient’s 
name. LRHS response is: “I can confirm that Patient X is currently in our Emergency Department 
in [St. Joseph, Niles, Watervliet].” 

 
Example: A local schoolteacher is found unconscious in her office; police report she has 
apparently overdosed on prescription drugs and state to the media that she has been taken by 
ambulance to the Lakeland Regional Medical Center, St. Joseph Emergency Department. A 
reporter calls to verify this information. LRHS response is: “I can’t confirm whether or not Ms. X 
is a patient with us.” 

 
Do not offer additional information or details regarding patients. Never give prognosis or 
opinions as to the severity or circumstances surrounding a patient’s injuries. Refer all questions 
pertaining to things that happened to the patient prior to admission to the investigating authorities. 

 
Other scenarios: 

 When a patient is transferred to another facility, we may state they were transferred to another 
facility. We may not say where the patient was transferred, however.  
Example response: “Yes, I can confirm that Mr. Smith was transferred from our hospital.” 

 If the patient is the victim of a violent crime (shooting, stabbing, rape, etc.) and there is a 
potential for the alleged attacker to perpetrate further violence, we do not acknowledge their 
presence at the facility.  
Example response: “I’m sorry, but I cannot confirm whether or not Mr. Smith is a patient with 
us.” Or, “We ask that you do not release the name of our facility to ensure the safety of the 
patient and/or staff in this situation.” 

 The media calls to verify whether a vehicular accident victim is still in the hospital two days after 
the accident. During this time, the patient has expired and the body is being cared for by a funeral 
home.  
Example response: “I can confirm that Mr. Smith is no longer a patient with us.” Or, “I can 
confirm that Mr. Smith is no longer listed in our patient directory.” 
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 The media calls to verify whether a vehicular accident victim is still in the hospital two days after 
the accident. During this time, the patient has expired but is – at the moment – on life support 
systems so the Gift of Life can harvest organs.  
Example response: “I can confirm that Mr. Smith is a patient in our facility.” Or, “I can confirm 
that Mr. Smith is a patient listed in our directory.”        

 The media calls to verify whether someone involved in a severe vehicular accident is still a 
patient in the hospital (and the hospital spokesperson has previously stated that the person is, in 
fact, listed in the patient registry). Upon speaking to patient care managers, the spokesperson 
learns that the patient has recently expired; the patient directory has not been updated to state that 
the patient is no longer in our care. It is unknown whether or not the patient’s next of kin have 
been notified.  
Example response: “I have no change in information from my previous report to you.”                            

 
Please note that all patients (or their legal representatives) maintain the right to release their own 
condition report or other health-related information to the media. The Public Relations Specialist will 
assist as needed or as requested in these cases.  
 

 Example:  A notable community member becomes ill or injured and is admitted to the hospital. 
The person wishes to let the media and the public know their condition. The person may issue a 
statement of their condition on their own behalf to the media or request assistance from the Public 
Relations Specialist to do so.  

 
Birth Announcements 
3.  Some hospital departments and representatives will be responsible for releasing birth 

announcements in accordance with HIPAA regulations to the news media on a daily basis. 
 
� -St. Joseph BirthPlace birth registrar 
� -Niles BirthPlace birth registrar 
 
Communications During Natural or Man-Made Disasters 
4.  In the event of a natural or man-made disaster the LRHS Marketing Director or one of the 

individuals listed in #1 above will serve as spokesperson in response to media requests. In order 
to centralize requests for information, control access to patient areas, and help media 
representatives obtain and relay accurate information in a timely manner, all requests regarding 
the disaster and patient information will go through the Incident Command Center, Public 
Information Officer until the disaster has been cleared. During the disaster, areas will be 
designated for patient information and media. Media representatives will be escorted to and from 
these areas by security or marketing personnel. 
In extraordinary cases of natural or man-made disasters, Lakeland may release general 
information in aggregate to help allay any concern by the public. For example, “Lakeland is 
treating 10 individuals as a result of the tornado in St. Joseph.” 

 
Publicizing Events, Announcements, News Items, Etc. 
5.  It will be the responsibility of the LRHS marketing department to determine how to best publicize 

an event, announcement, or news item. The department will work with the sponsoring department 
or representative to decide the best utilization of news media. 

 
Departments presenting educational classes, seminars, or programs for public attendance should 
contact the marketing department a minimum of 90 days prior to the date publicity is desired. 
Departments planning special events needing specialty items such as advertisements, posters, 
invitations, and brochures should contact the marketing department as far in advance as possible 
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– at least 3 months prior to public announcement – to allow adequate time for material 
development and production. The following information is needed for media distribution*: 

 
� Who is putting on the event 
� What is the event 
� When will it be held 
� Where will it be held 
� Why is it newsworthy (benefit to public, unusual or unique) 
� Other: Guest speakers, registration required, telephone number to call for information, deadlines, cost, 
time, photographs. 
 
News Releases 
News release information forms are available through the marketing department. If a change regarding a 
news release item regarding time, location, cancellation, etc., occurs, contact the marketing department 
immediately so that changes can be given to the media. 
 
*Please remember the news media reserves the right to reject any news releases submitted. The marketing 
department will make every effort to present information in a manner that will increase the chances of it 
being covered by the media, but the final decision to print or broadcast rests with the media. 
 
Policy Regarding Associate Contact with the News Media 
6.  Associates are encouraged to contact the marketing department upon hearing interesting, unique, 

or unusual information or events that could be newsworthy. Under no circumstances should 
LRHS associates contact the news media for the initiation of an article, story, or 
photograph regarding LRHS affiliate hospitals or departments. If approached by a media 
representative, associates should politely refer them to the marketing department and notify the 
marketing department of the exchange immediately. If a media representative is found on the 
premises of any LRHS affiliate without an administrative or marketing escort they should be 
asked to leave, and security should be called immediately. 

 
Publicity for Lakeland Auxiliary Functions 
7.  The auxiliaries of Lakeland may arrange for publicity of any event or activity through the LRHS 

marketing department. The auxiliary may use their own publicity committees, but publicity 
chairpersons are strongly encouraged to inform LRHS marketing department when news releases 
and feature news stories have been given to the media to avoid duplication of efforts. Per 
Corporate Policy #253: Graphic Standards, and in order to enhance communication and promote 
a unified corporate image, any graphic or printed material that will be sent out to the public must 
be approved by the LRHS marketing director. 

 


